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Prize Website Description

adi-design.org

Organized by ADI, it is an award designed to enhance the most innovative products 
of the Italian packaging sector. The award aims to gratify not only the materiality of 
the packaging, but also its intangible aspects: the production process, industrial and 
aesthetic, on the leitmotif of innovation and research.

pentawards.com

Founded in 2007, Pentawards is an annual packaging design competition and online 
hub for packaging designers. Participants include designers, freelancers, design 
agencies, communication and advertising agencies, brands, packaging manufactu-
rers and students.

istitutoimballaggio.org

The Packaging Oscar - this has been its name since 2017 – it is a contest created by 
the Italian Packaging Institute and has been held every year since 1957. The aim is 
therefore to track down and reward solutions - packaging, packaging machines and 
systems - capable of transmitting the concept of safety and ethical values connected 
to the world of packaging in the most e  ective way.

red-dot.org
Prestigious international award, it is undoubtedly the most important design award 
given worldwide to date. It is organized by a German organization, the Design Zen-
trum Nordrhein Westfalen. Various categories are awarded, including packaging.

ifworlddesignguide.
com

The iF Product Design Award was introduced in 1954 and is awarded annually by the 
iF International Forum Design. Each year, it attracts more than 2,000 products from 
around 37 nations, which are judged by internationally renowned experts to identify 
the seal of exceptional quality. The best of all are awarded with an iF gold award, 
known as the “Design Oscar”. This award is also divided into categories including 
packaging.



Principles of ecodesign

1 Provide production with the use of renewable and clean energy

2 Use of materials from responsible sources (renewable raw materials)

3 Production waste must be minimized and not impacting the nature

4 Provide easy recycling and reuse of production waste

5 Design the container to be able to protect the contents

6 Design the container so that logistics have the least environmental impact

7 Design the container with materials consistent with the scope of the product

8 Reduction in the number of materials and components

9 Facilitate disassembly and disposal

10 Use recycled materials as a priority

11 Design the container so that it can be reused after purchase

12 Modularity

13 Ergonomics

14 Functionality and creativity
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An overview 
of the macro 
context
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Telemedicine
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Home: the fi rst place of care
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Pack identity
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Pharmacy of services
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Rituals







• 

Circular Economy
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